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Marketing hasn’t changed but the WAY we market has. Inspirational entrepre-
neurs have so many choices - and most are free options which makes it so 
enticing! 

Free? Really? Sure… It’s free to create a Facebook account. It’s free to start 
pinning. It’s free to tweet. It’s free to blog. And, in some cases, it’s free to start 
a website. 

Just remember - just because it’s free doesn’t mean it’s valuable! Free may not 
be free. Free may not necessarily save you time and money. Free is just so tan-
talizing though! 

So where do you prioritize with all this “free” marketing? 

How do determine what’s right for you and your business? 

How do you stay true to who and what your business is and does  
(and stay true to YOU?) 

How do you keep from being overwhelmed and frazzled with all  the  
options? 

How do you make it WORK for you and your business? 

The following simple shifts will help you to determine the best way for YOU to 
market -  saving time and soul draining energy. 

3 Simple Shift to Create Momentum in Your 
Business Today!
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Shift #1 -  Be very specific about WHO you 

market to.

So many inspirational based businesses have the lofty goal of “helping every-
one.”  While this - maybe - could happen (probably not) your potential clients 
will be confused and lose interest if you aren’t talking to them. If you are very 
clear who your target is in your messaging, then clients will flock to you. 

Target Market Statement - “I work with women that are having trouble 
coping with empty nest syndrome. I offer a simple technique to help with the 
loneliness that can be done by anyone, anywhere quickly and easily.”  

This target market is for women whose children have gone away to college, 
moved out of the house for whatever reason and they aren’t sure what to do 
now. The solution they provide is Emotional Freedom Technique or EFT - oth-
erwise known as Tapping. 

The simple Target Market formula is: (and also makes a great 30 second eleva-
tor speech!) 

I serve _(who)_  that are  _(pain point) _ in order to _(what is the transforma-
tion you provide) __ to help them _(benefit) _.

Now your turn: 

I serve _____________________ that are _____________________ in order to 

_____________________________ to help them ________________________.

Use this simple formula to identify specifically who you serve will go along 
way in your marketing efforts and how you “speak” to your audience. Try it! 
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Shift #2 - Clearly identify the problems you 

solve for your clients. 

WE know how we help our clients and WE know what we do - however - your 
clients do not! It’s hard to realize that our clients do not care about us, or our 
lofty backgrounds, or our certifications. They care about HOW you solve THEIR 
problems! Be very specific about the problem/solution in your marketing. 

In the Target Market Statement example above - the problem is Empty Nest 
Syndrome and the underlying loneliness. The solution offered is Tapping or 
EFT. This solution is simple and easy and can be performed ANYWHERE so you 
are offering to your potential clients something that is easy to learn. You are 
offering a solution to their problem. Who wouldn’t want that? 

Identifying the pain points you help clients with and solutions you provide 
will be the talking points for your marketing going forward. Identify your top 
3 clients. What are their specific pain points? Are they different? If you can 
identify 2 then you can identify the solution (benefit.) Your goal is to identify 
your TOP 3 pain points. 

Pain Points Solutions

 1.  

 2.  

 3.  

Now, go back and look at Shift #1 exercise - does this change anything for you? 
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Shift #3 - Take a step back to move forward.

Have you found yourself “just doing” because this is what you “should do?” 

Are you doing way too much?  

Did you hear that this (whatever ... insert here) worked for someone else and 
they are making a bazillion dollars doing this? So… you hopped on the band-
wagon and tried the same thing. Only then did you realize you wasted time 
and money and you are still trying to make (whatever) work for you? (Remem-
ber - free is not free!) 

Stop!  Take a step back - if it’s not working, stop now! The time, money and 
emotional energy you save will come back to you! 

Ask why this isn’t working. Maybe you didn’t plan for it - the language isn’t 
aligned with your purpose - you are just “not feeling it.” 

Whatever the reason it’s not working - stop doing it!  Many times the best 
move forward it not to move at all but to stand still - or step back -  reflect and 
re-assess. 

What makes a strategy successful to my business? How do I define success? 

Now, take a look at your present marketing strategy. What is working?  Align 
what is working by #1 most successful strategy to #3 in order of success.
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Next step - identify what is NOT working. Again list them in order of priority 
from by least successful. (The success metrics are yours - do you want more 
clients? 

Do you want more email addresses? 

Do you want more social media engagement?  

Do you want to speak in front of groups? 

What makes it a success? (Or not? )

What is working?       What is not working? 

Using the above statements, make a claim on what you will do more of in 
terms of marketing in the near future. 

This is successful for me so I will do more of it. 

This is not working for me - I will no longer engage in this strategy unless 
something changes. 
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Not what you were expecting - huh? Sometimes it is those mind shifts that 
will focus us more, help us save time and make more money. Try these shifts 
and let me know how they work for you and your business! 

Are you ready for more? 

Are you ready to move forward with your marketing?

Are you ready to start attracting the clients you are destined to serve while 
making more money? 

Are you ready for an actionable plan? 

Let’s chat - I can help you! 

Schedule your Make Your Marketing Simple Strategy today! 

Connect with me on social media and share your successes so we can celebrate! 

Lori Lyons is a marketing and website maven. Her business, Make Your 
Marketing Simple and website company, Ignite Marketing, help busi-
nesses such as yours to see past the ‘“everyone is doing it” and  really 
focus on what is profitable for you and your business. Her online pro-
gram, Make Your Marketing Simple, is a guided program to help inspi-
rational entrepreneurs with an actionable marketing plan and solid 
marketing to grow their business - authentically and with purpose.


